a a
00 J ¢ Al l( 0 0 J L0 C Al
AVOe S O C O aAVOE a dicatio d S d S d Na d cO e d
Ol rea S a e do O a e Omes 10 O e ads, D S ome on ad O
e 3 e Y% More e D S en a ally do 3 e aa 1e e O (D Ao oad a
epaper, register 10or a seminatr, € ore ofte s ome % Mmore e’re also seeing some
Display ad click-through rates for businessmen and businesswomen throughout the day
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IS graph shows, at any given time of the day, what percent of business professionals who clicked on online ads were
le; and what percent were female. According to their clicking patterns, businessmen and women are more active in the
e hours of the morning.
O ) 70% of business professionals who clicked on an online ad at 3:00 am ET were male
O) 74% of business professionals who clicked on an online ad at 5:00 am ET were female
Display ad conversion rates for businessmen and businesswomen throughout the day
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his graph shows, at any given time of the day, what percent of business professionals who reacted to an online ad were
ale, and what percent were female. According to the data, businessmen wait until the afternoon to do what an online
d asks them to; while businesswomen react to ads the most in the morning.
O ) 86% of business professionals who acted on an ad at 4:00 pm ET were male
O) 86% of business professionals who acted on an ad at 11:00 am ET were female
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